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GIAI THICH THUAT NGU, NOI DUNG VA PHUONG PHAP TiNH
MOT SO CHI TIEU THONG K THUONG MAI VA DU LICH

THUONG MAI

Téng mitc ban 1é hang héa va doanh thu dich vu tiéu ding 1a toan by doanh thu hang
hoéa ban 1¢ va dich vu tiéu dung da ban ra thi trudng cua céc co s san xuét kinh doanh, bao gém:
Doanh thu ban 1¢ hang hoa ctia cic co s6 kinh doanh thwong nghiép; doanh thu ban 1¢ san pham
clia cac co s& san xuét va ndng dan truc tiép ban ra thi truong; doanh thu dich vu luu tra, an uéng;
doanh thu du lich It hanh; doanh thu dich vu phuc vu c4 nhan, cong déng va cac dich vu khac do
céc td chirc va ca nhan kinh doanh, phuc vu truc tiép cho nguoi ti€u dung.

Doanh thu dich vu lwu tra 1a toan b s6 tién da va sé thu duge do cung céip dich vu luu
tra ngéin ngay cho khach hang trong mot khoang thoi gian nhét dinh (thang/quy/nim). Co sé cung
cap dich vy luu trii gdm: Co s6 kinh doanh biét thy hodc can ho kinh doanh, khach san, nha khéach,
nha nghi va cac co sé luu tra khac (ky tic xa hoc sinh, sinh vién; chd nghi tro trén xe luu dong...).

Doanh thu dich vu in udng 13 téng s6 tién thu dugc do cung cip dich vu dn udng cho
khach hang trong mot khoang thoi gian nhat dinh, gdm doanh thu tir ban hang an uéng do co so tyr
ché bién va hang an uéng mua tr bén ngoai dé ban ma khong can ché bién va dich vu phuc vu
thém cua co s¢ chuyén ban.

Cho 14 noi dién ra cac hoat dong mua ban, trao doi hang hoa, dich vu cua nhiéu nguoi,
dugc hinh thanh do yéu cu cua san xuét, doi sdng xa hoi va hoat dong thudong xuyén theo nhu cau
nhit dinh, c6 it nhat 50 diém kinh doanh d6i v&i khu vuc thanh thi va 30 diém kinh doanh déi véi
khu vyc ndng thon. Cho dugc chia thanh 3 hang: hang 1 (co6 trén 400 diém kinh doanh, duoc dat &
cac vi tri trung tAm thwong mai quan trong ciia tinh, thanh ph6 c6 mat bang pham vi chg phi hop
v6i qui mo hoat dong cua chg); hang 2 (co6 tir 200 - 400 diém kinh doanh, duoc dit & trung tdm
giao luu kinh té& ciia khu vic c6 mit bang pham vi cho phit hop v6i qui mé hoat dong cua cho);
hang 3 (co duéi 200 diém kinh doanh hodc chua dwoc dau tw xdy dung kién c¢d, chii yéu phuc vu
nhu cdu mua ban hang hoa ctia nhan déan trong xa, phuong va dia ban phy cén).

Siéu thi 1a loai hinh ctra hang hién dai, kinh doanh téng hop hoac chuyén doanh; co cAu
chung loai hang hoa phong phu, da dang, bao dam chit lwong, dép tmg cac tiéu chuan vé dién tich
kinh doanh, trang bi k¥ thuat va trinh d6 quan ly, td chirc kinh doanh; c¢6 cac phuong thirc phuc vu
van minh, thuén tién nhdm thoa man nhu cdu mua sim hang hoa cua khach hang. Siéu thi duoc
chia thanh 3 hang: hang 1 kinh doanh téng hop (dién tich kinh doanh tir 5.000m? tr& 1én, danh
muc hang hoa kinh doanh tir 20.000 tén hang tré 1€n), hang 1 chuyén doanh (dién tich kinh doanh
tir 1.000m? tré 1én, danh muc hang hoa kinh doanh tir 2.000 tén hang tr¢ 1én); hang 2 kinh doanh
t(”;ng hgp (dién tich kinh doanh tir 2.000m? tr& 1én, danh muc hang hoa kinh doanh tir 10.000 tén
hang tré 1én), hang 2 chuyén doanh (dién tich kinh doanh tir 500m? tré 1én, danh muc hang hda
kinh doanh tir 1.000 tén hang tr¢ 1én); hang 3 kinh doanh téng hop (dién tich kinh doanh tir 500
m? tré 1én, danh muc hang héa kinh doanh tir 4.000 tén hang tr& 1én), hang 3 chuyén doanh (dién
tich kinh doanh tir 250m? trd 1én, danh muyc hang hda kinh doanh tir 500 tén hang tré 1én).

Trung tim thwong mai la loai hinh kinh doanh thuong mai, hién dai, da chuc nang, bao
gém to hop céc loai hinh ctra hang, co s& hoat dong dich vu; hoi truong, phong hop, van phong
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cho thué... dugc b tri tap trung, lién hoan trong mot hodc mot sé cong trinh kién trac 1ién ké, dap
ung cac tiéu chudn vé dién tich kinh doanh, trang bi k¥ thuat va trinh d6 quan ly, td chic kinh
doanh; c6 cac phuong thirc phuc vu van minh, thuan tién, dap Gng nhu ciu phap trién hoat dong
kinh doanh ctia thuong nhan va thoa man nhu cau vé hang hoéa, dich vu ciia khach hang.

DU LICH

Doanh thu du lich lit hanh 1a s tién cac co sé kinh doanh du lich 1t hanh thu tir két qua thuce
hién cac hoat dong td chirc thuc hién cac chuong trinh du lich tron géi hoac khong tron goi phuc vu
khach noi dia va khach qudc t&; cung cip thong tin du lich; tu vén, 1ap ké hoach du lich va hudng dan
khach du lich ké ca dai 1y du lich cho don vi khac.

Khéach du lich ndi dia 1a cong dan Viét Nam, nguoi nudc ngoai thuong tri hoac lam viéc
tai Viét Nam va nhitng ngudi mang qudc tich nudc ngoai dén Viét Nam; di ra khoi méi truong
song thuong xuyén ciia minh dé dén mot noi khac ¢ trong lanh thd Viét Nam véi thoi gian lién tuc
it hon 12 thang véi muc dich chinh khong tién hanh cac hoat dong nhim dem lai thu nhap va kiém
sdng & noi dén.

Chi tiéu ciia khach du lich ndi dia 13 tong sb tién khach du lich ndi dia chi tiéu trude (dé
chuén bi cho chuyén di) va trong chuyén di (tw chi cho c4 nhan nhu an, &, di lai...;). Chi tiéu cta
khach du lich noi dia khong bao gém nhitng khoan sau: (1) Tién mua hang héa cho muc dich kinh
doanh, c6 nghia 1a mua vé dé ban lai cho khach du lich khac, mua vé& dé kinh doanh duogc két hop
trong chuyén di; (2) Tién dau tu, giao dich hop ddng ctia ngudi di du lich nhu ddu tr mua nha dét,
bét dong san va tai san qui gia khac (nhu xe ca, xe tai, thuyén, nha nghi thtr hai), ké ca viéc mua
nhitng tai san nay dé str dung cho cac chuyén di du lich trong twong lai dugc chi trong lan di du lich
nay ciing khong duoc tinh vao chi tiéu du lich; (3) Tién mit biéu ho hang va ban bé trong chuyén di.

Cong thtc tinh $6 ngay ¢ lai binh quan mét lugt khach, chi tiéu binh quan mot lugt khach
va chi tiéu binh quan mdt ngay khach:
Tong s6 ngay khach ¢ lai
Tdng s6 khach

S6 ngay 6 lai BQ 1 lugt khach =

Tong s6 tién chi ti€u cua khach

Chi tiéu BQ 1 lugt khach : ;
Tong s0 khach

o Chi ti€u binh quan mdt lugt khach
Chi tiéu BQ 1 ngay khach =

S6 ngay 6 lai binh quan mot luot khach
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EXPLANATION OF TERMINOLOGY, CONTENT AND
METHODOLOGY OF SOME STATISTICAL INDICATORS
ON TRADE AND TOURISM

TRADE

Gross retail sales of goods and services is total revenue generated from
retailingconsumer goods and services of production and business establishments, including:
revenues from retail sales of commercial establishments, retail sales of products of production
establishments and farmers, revenue from services of accommodation, catering, tourism, and
revenue from providing services for individuals, communities and other services directly served to
consumers by organizations and individuals.

Accommodation service revenue is the total amount of money earned and to be earned
by providing short stay services for customers during a certain period of time
(month/quarter/year). Accommodation establishments include: establishments providing villas or
apartments, hotels, guest houses, hostel and others (student dormitories, accommodation on
mobile vehicle ...).

Food and beverage service revenue is the sum of proceeds from provision of food and
beverage services for customers during a certain period of time, including revenue from self-made
food and beverages and foods and beverages purchased from outside for sale without processing
and additional services of transfer establishments.

Market is the place where goods and services are traded and exchanged, which is formed
as the requirements of production, social life and regular activities for specific needs. There are at
least 50 business places in urban areas and 30 physical meeting places in rural areas. The market is
divided into three types: Type I (with over 400 business places which are located in the important
commercial centers of the province or city with space area in conformity with market activities);
Type 2 (with the range from 200 to 400 business places which are located in the economic center
of the region and with space area in conformity with market activities); Type 3 (under 200 business
places or temporary business places mainly serving the needs of purchasing goods of the people in
communes, wards and surrounding areas).

Supermarket is a modern type of groceries or specialized stores; selling a wide variety
of goods with quality assurance; meeting the standards of business area, technical equipments and
level of business management and organization; providing civilized and convenient services to
satisfy the shopping needs of customers. Supermarket is divided into three types: type [ for
grocery (with business area of over 5,000m2 and over 20,000 items for sale), type I for specialized
stores (with business area of over 1,000m2 and over 2,000 items for sale ), type 2 for grocery
(with business area over 2,000m2 and over 10,000 items for sale), type 2 for specialized stores
(with business area of over 500m2 and over 1,000 items for sale); type 3 for grocery(with business
area of over 500m2 and over 4,000 items for sale), type 3 for specialized stores(with business area
of over 250m2 and over 500 items for sale).

Commercial center is the type of modern, multi-functional business, including a
combination of stores, service establishments; conference halls, meeting rooms, offices for rent...
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which are concentrated, uninterrupted in one or several adjacent buildings, meeting the standards
of business area, technical equipments and level of business management and organization; having
civilized and convenient services to satisfy the needs of business development of businessmen and
the needs of goods and services of customers.

TOURISM

Travelling turnover is the proceeds generated from implementing travelling business
activities including package and semi-package tours for domestic and foreign tourists by travel
establishments; providing tourism information, tour advisory and planning; tourist guide and
tourist agent (setting for other units).

Domestic tourists are Vietnamese citizens, foreigners permanently residing or working
in Vietnam and foreign nationalities coming to Vietnam who are leaving their regular residence for
another place within Vietnam’s territory for a consecutive period of less than 12 months with the
main purpose of not conducting activities to earn their living in the destination.

Expenditure of domestic tourists is the sum of money spent by domestic tourists in
advance (to prepare for the trip) and during the trip (personal expenditure such as food,
accommodation, travel ...;). Expenditure of domestic tourists excludes the following: (1) Purchase
of goods for business purposes, which means that buying goods for resale to other tourists, buying
goods for business to be incorporated in the trip; (2) Money for investment, contract transactions
of tourists such as investment in the purchase of houses and land, real estate and other valuable
assets (such as vehicles, trucks, boats, second house), eventhough the purchase of these assets for
future travel spent on this trip; (3) Cash granted for relatives and friends during the trip.

Formula for calculation of average number of staying days per tourist, average
expenditure per visitor and average expenditure per day per tourist.

Total staying days

Average number of staying days per tourist = -
Total tourists

Total expenditures of tourists

Average expenditureper tourist = -
Total tourists

Average expenditure per tourist

Average expenditure per day per tourist = - -
Average number of staying days per tourist
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MOT SO NET VE THUONG MAIL DU LICH NAM 2019

1. Thwong mai

Niam 2019, tong mirc ban 1¢ hang hoa va doanh thu dich vu tiéu dung uéc dat 47.919,4 ty
ddng, ting 11,97% so v6i ndm trude. Xét theo nganh kinh doanh: ban 1é hang hoa dat 39.004.8 ty
ddng, chiém 81,40% tong murc, ting 13,75% so voi nim trude; dich vu Iuu tra va in udng dat
5.131,2 ty dong, chiém 10,71% va tang 3,77%:; du lich lit hanh dat 10,5 ty dong, chiém 0,02% va
tang 7,14%; dich vu khac dat 3.772,9 ty dong, chiém 7,87% va tang 6,18% so v6i nam trudc.

Trong téng mirc ban 1é hang hoéa, mot s6 nhom hang tang cao so voi nam trudc: Nhom
vat phém, van hoa, gido duc 411,6 ty déng, tang 13,84%; luong thuc, thyc phém 19.449.9 ty déng,
tang 18,59%; gS va vat liéu xay dung tang 11,09%; dd dung, dung cu trang thiét bi gia dinh tang
10,33%...

Nam 2019, ) luong siéu thi, trung tdm thuong mai trén dia ban tinh 14 5 don vi; téng $6
chg 1a 57 chg, trong d6: loai 1 1a 5 cho, loai 2 14 7 va loai 3 1a 45 cho.

2. Du lich

Nam 2019, sé khach du lich trong nudc dén Binh Phudc, cu thé: Khach du lich nghi qua
dém 492.722 lugt ngudi, tang 276.543 lugt nguoi, tang 127,92% so véi nam 2018; khach trong
ngay 387.138 lugt nguoi, tang 210.277 lugt nguoi, tang 118,89%; s6 luot khach do cac co s& luu
trt phuc vu 440.672 lugt nguoi, tang 119.248 lugt nguoi, tdng 37,10%; ) lwot khach do cac co s¢
Iir hanh phuyc vu 192.289 lugt khach, tang 38.636 lwot khach, tang 25,31% so vai nam 2018.

Doanh thu du lich nam 2019 dat 570,7 ty df‘)ng, tang 38,35% so voi nam 2018, trong do:
Doanh thu cta cac co s¢ luu tra dat 399,49 ty déng, tang 34,89%; doanh thu cua cac co sd lit hanh
dat 171,21 ty df‘)ng, tang 47,18% so v&i nam 2018.
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1 9 Toéng mirc ban 1é hang hoéa theo gia hién hanh phan theo thanh
phan Kinh té va theo nhom hang
Retail sales of goods at current prices by types of ownership

and by commodity group

TONG SO - TOTAL

Phén theo thanh phén kinh té
By ownership

Nha nudce - State
Ngoai Nha nudc - Non-state

Khu vyc ¢6 von dau tu nudc ngoai
Foreign Invested Sector

Phin theo nhém hang
By commodity group

Luong thyc, thuc phdm
Food and foodstuff

Hang may mac - Garment

Do ding, dung cu trang thiét bi gia dinh
Household equipment and goods

Vit phém, van hoa, gido duc
Cultural and educational goods

Gd va vat lidu xay dung
Wood and construction materials

O 6 con 12 chd ngdi tré xudng va phuong
tién di lai - Kind of 12 seats
or less car and means of transport

Xang dau cac loai va nhién li¢u khac
Metroleum oil, refined and fuels material
Stra chira 6 t0, xe may va xe c6 dong co
khéc - Repairing of motor vehicles, motor

cycles

Hang hoéa khac - Other goods

Sobd
2010 2016 2017 2018, 010
Ty dong - Bill. dongs
95330 253074 29.4098 34.280,6 39.004,8
95330 253074 294098 342896 39.004,8
32831 102989 133079 164016 19.449.9
450,7 12566 18550 22023 = 23443
14495 34827 43053 48227 53211
1630 2924 2793 361,6 4116
9403 34535 3.0933 33030  3.6693
6386 21811 24288 25212 27064
17333 17892 18385 29069 32244
2947 5832 566,7 6278 658,0
5798 19698 17350 1.1424 12197
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1 9 4 (Tiép theo) Téng mirc ban 1¢ hang hoa theo gia hién hanh phén theo
thanh phan kinh té va theo nhém hang
(Cont) Retail sales of goods at current prices
by types of ownership and by commodity group

So bd
2010 2016 2017 2018 Prel. 2019
Co céu - Structure (%)
TONG SO - TOTAL 100,00 100,00 100,00 100,00 100,00
Phén theo thanh phén kinh té
By ownership
Nha nudc - State - - - - -
Ngoai Nha nudc - Non-state 100,00 100,00 100,00 100,00 100,00
Khu vye ¢6 vén du tu nude ngoai - - - - -
Foreign Invested Sector
Phin theo nhém hang
By commodity group
Luong thyc, thuc phdm 34,44 40,70 45,24 47,84 49,86
Food and foodstuff
Hang may mac - Garment 4,73 4,97 6,31 6,42 6,01
Do ding, dung cu trang thiét bi gia dinh 15,21 13,75 14,64 14,06 13,64
Household equipment and goods
Vit pham, vin hoa, gido duc 1,71 1,16 0,95 1,05 1,06
Cultural and educational goods
Gd va vt lidu xay dung 9,86 13,65 10,52 9,64 9,40
Wood and construction materials
O t6 con 12 chd ngdi tré xudng va phuong 6,70 8,62 8,26 7,35 6,94
tién di lai - Kind of 12 seats or less car and
means of transport
Xang dau cac loai va nhién liéu khac 18,18 7,07 6,25 8,48 8,27
Metroleum oil, refined and fuels material
Stra chira 6 t6, xe may va xe c¢6 dong co 3,09 2,30 1,93 1,83 1,69
khéc - Repairing of motor vehicles, motor
cycles
Hang héa khac - Other goods 6,08 7,78 5,90 3,33 3,13
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Toéng mirc ban 1é hang héa va doanh thu dich vu tiéu dung theo gia

1 9 hién hanh phén theo nganh kinh doanh

Retail sales of goods and services at current prices by kinds of

economic activity

Chia ra - Of which

Dich vu lu’u
Téne sé . tra, dn udng .
s Ban le, Accommodatio ]?u 1} ch Dich vu khac
Total hang hoa It hanh .
: n, food and . Other service
Retail sale Tourism
beverage
service
Ty dong - Bill. dongs
2010 10.989,2 9.533,0 1.453,8 2,3 -
2016 32.518,7 25.307.,4 3.659,5 6,5 3.5453
2017 36.984,5 29.409,8 3.955,8 8,5 3.610,4
2018 42.797,5 34.289,6 4.944,9 9,8 3.553,3
Sobd 47.919.4 39.004,8 5.131,2 10,5 3.772.,9
Prel. 2019
Co céu - Structure (%)
2010 100,00 86,75 13,23 0,02 -
2016 100,00 77,83 11,25 0,02 10,90
2017 100,00 79,52 10,70 0,02 9,76
2018 100,00 80,13 11,55 0,02 8,30
Sobd 100,00 81,40 10,71 0,02 7,87
Prel. 2019

294



1 9 Doanh thu dich vu lwu tri va an udng theo gia hién hanh phan theo
thanh phan kinh té va theo nganh kinh doanh
Tournover of accommodation, food and beverage services at current prices
by types of ownership and by kinds of economic activity

So b
2010 2016 2017 2018 Prel. 2019
Ty dong - Bill. dongs
TONG SO - TOTAL 1.453,8 3.659,5 3.955,8 4.944,9 5.131,2
Phan theo thanh phén kinh té
By types of ownership
Nha nuéc - State - - - - -
Ngoai Nha nude - Non-state 1.453,8 3.659,5 3.9558 4.9949 5.131,2
Tap thé - Collective
Tu nhan - Private 28,9 125,9 142,8 187,1 201,5
Ca thé - Household 1.424,9 3.533,6 3.813,0 4.807,8 4.929,7
Khu vye ¢6 von dau tu nude ngoai - - - - -
Foreign Invested Sector
Phén theo loai hinh kinh té
By types of economy
Dich vu luu tr 31,1 136,4 163,3 208,4 211,7
Accommodation service
Dich vu in uéng 1.422,7 3.523,1 3.792,5 4.736,5 4.919,5
Food and beverage services
Co céu - Structure (%)
TONG SO - TOTAL 100,00 100,00 100,00 100,00 100,00
Phén theo thanh phén kinh té
By types of ownership
Nha nuéc - State - - - - -
Ngoai Nha nudc - Non-state 100,00 100,00 100,00 100,00 100,00
Tap thé - Collective
Tu nhan - Private 1,99 3,44 3,61 3,75 3,93
Cé thé - Household 98,01 96,56 96,39 96,25 96,07
Khu vye ¢6 vén du tu nuée ngoai - - - - -
Foreign Invested Sector
Phan theo loai hinh kinh té
By types of economy
Dich vy luu tra 2,14 3,73 4,13 4,21 4,13
Accommodation service
Dich vu in udng 97,86 96,27 95,87 95,79 95,87

Food and beverage services
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1 9 S6 lwong cho phan theo hang
Number of markets by level
PVT: Cho - Unit: Market

2010 2016 2017 2018 P’:;’E’gm

Téng sb chg - TOTAL markets 55 56 58 57 57
Phéan theo hang - By level

Hang 1 - Level 1 3 4 5 5 5

Hang 2 - Level 2 8 7 8 7 7

Hang 3 - Level 3 44 45 45 45 45

1 9 S6 lwong siéu thi, trung tim thwong mai phén theo thanh phan kinh

te
Number of super martkets and commercial centers by types of
ownership
So bo
2010 2016 2017 2018 Prel 2019
TONG SO - TOTAL 4 4 5 5 5
Phan theo thanh phan kinh té
By types of ownership
Nha nudc - State - - - - -
Ngoai Nha nudc - Non-state 4 4 5 5 5

Khu vuc c6 von dau tu nude ngoai - - - - -
Foreign Invested Sector
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1 9 Doanh thu du lich theo gia hién hanh phén theo thanh phan kinh té
Turnover of travelling at current prices by types of ownership

Doanh thu cua céc co sé luu tri
Turnover of accommodation establishments

Nha nudce - State
Ngoai nha nudc - Non- State
Tap thé - Collective
Tuw nhén - Private
Cé thé - Household
Khu vuc ¢6 von dau tw nude ngoai
Foreign Invested Sector

Doanh thu ciia cac co sé lir hanh
Turnover of travel agencies

Nha nudc - State
Ngoai nha nudc - Non- State
Tap thé - Collective
Tu nhan - Private
C4 thé - Household
Khu vuc ¢6 von dau tw nude ngoai
Foreign Invested Sector

Doanh thu cua cac co s¢ luu tra
Turnover of accommodation establishments

Nha nudc - State
Ngoai nha nudc - Non- State
Tép thé - Collective
Tu nhan - Private
Ca thé - Household
Khu vue ¢6 vén du tu nuée ngoai
Foreign Invested Sector

Doanh thu ciia cac co sé lit hanh
Turnover of travel agencies

Nha nudc - State
Ngoai nha nudc - Non- State
Tap thé - Collective
Tu nhén - Private
Ca thé - Household
Khu vuc ¢6 von dau tw nude ngoai
Foreign Invested Sector

So bd

2010 2016 2017 2018 , 00

DVT: Ty dong - Unit: Bill. dongs
31,15 127,46 183,35 296,17 399,49

31,15 127,46 183,35 296,17 399,49

11,49 21,15 29,79 45,17 66,82
19,66  106,3  153,6  251,0 332,67

2,33 6,50 70,24 116,33 171,21

2,33 6,50 70,24 116,33 171,21

2,33 6,50 70,24 116,33 171,21

Co ciu (%) - Structure (%)
100,00 100,00 100,00 100,00 100,00

100,00 100,00 100,00 100,00 100,00

36,89 16,59 16,25 15,25 16,73
63,11 83,41 83,75 84,75 83,27

100,00 100,00 100,00 100,00 100,00

100,00 100,00 100,00 100,00 100,00

100,00 100,00 100,00 100,00 100,00
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2 0 S6 lwot khach du lich ndi dia
Number of domestic visitors
DVT: Luot ngudi - Unit: Visitors

2018 Prse(ly.;g] 9
Khach du lich nghi qua dém - Visitors stay overnight 216.179 492.722
Khéch trong ngay - Visitors in day 176.861 387.138
S6 luot khach do cac co sé luu tri phuc vu 321.424 440.672
Number of visitors serviced by accommodationestablishments
Sd luot khach do cac co s 1t hanh phuc vy 152.653 191.289

Number of visitors serviced by travel agencies
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